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rnnual Sates by Gemsue Regions

Total 1957 = annual retaii sales set a record of
$200 billion. The North Central region accounted
for $60 billion, 30 percent of the total. The North-
eastand South regions followed with $53 billion (27%)
and $52 billion (263), respectively, the balance of
$35 billion (17) attributable to sales in the West.

Among the major kind-of-business ‘groups, the pro-

of the apparel
group sales, compared to 26 percent for +the North
Central. The Northeast also accounted for 33 percent
of sales in eating and drinking places, in relation
to 30 percent in the North Central,

The percent of total United States retail saleg in
1957 reported by the Northeast region ranged from 18
percent of gasoline service station sales to 35 per-
cent of apparel group sales. For the North Central
region sales ranged from 26 percent for the apparel

Sales in the South varied from 19 percent (eating
and drinking places) o 29 percent (automotive group).
The distribution in the West ranged froml3 perecent
of apparel group sales to 19 percent of gasoline
service station sales.

Annual sales of Group II retail stores (stores of
organizations operating 11 or more retail stores in

1954) for 1957 reached $41.9 billion, reflecting
moderate Yyear~to-year increases in the four Census
regions. The Northeast and North Central regions
each had a gain of 5 percent in sales, whereas the
South and West regions each showed a 6 percent in-
crease., The Group II stores proportion of total re-
tail sales, 21 percent, remained virtually the same
for 1957 as for 1956. Among  the Census regions, it
is interesting to note that, in the Northeast region,

" Group II ‘stores accounted for 45 percent of total

retail sales in the food group, whereas in ‘the West
region this proportion wag only 29 percent. On the
other hand, in the West region Croup II stores ac—
counted for 28 percent of all retail store sales in
the apparel group, compared to 21 percent in the
Northeast region.

These and other related regional gales data are
contained in the tables on page 5 of this report.

Per capita sales of retail stores in the United
States indicate +that an average of $1,188 was spent
in retail stores during 1957 for each person in the
civilian populationof the United States. ‘The average
per caplta sales within the Census regions ranged
from $1,005 ber person in ‘the South to $1,422 in the
West. Comparisons of per capita sales for all retail
stores and for selected ma jor kind-of-business groups
are shown below and on the following page.

Dollar Sales
Per Person

PER CAPITA SALES OF RETAIL STORES
BY CENSUS REGIONSt!
1957

ALL RETAIL STORES AND SELECTED
KIND OF BUSINESS GROUPS

Dollar Sales

NORTHEAST
1 1957 annual

HORTH CEMTRAL SOUTH WEST
retall sales estimate divided by preliminary clivillap population estimate for July 1, 1957,

Per Person
1600 1600
ALL RETAIL STORES
1400 1400
1200 1200
1000 1000
860 800
600 600
400 100
200 200
0} 0

BUREAU OF THE CENSUS
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PER CAPITA SALES OF RETAIL STORES BY CENSUS REGIONS! 1957

SELECTED KIND-OF-BUSINESS GROUPS

Dollar Sales Dollar Sales

Per Person Per Person
100 400
B FOOD STORES - B AUTOMOTIVE GROUP ]

350 350
300 300

281

250 250

229

200 200

150 150

100 100
50 50

0
HORTH NORTH- NORTH
CENTRAL EAST CENTRAL
150 150
126 | LUMBER, BUILDING, HARDWARE, B
FARM EQUIPMERT GROUP
100 100
82
50 50
0 v 4 0
NORTH- - NORTH SOUTH WEST NORTH- NORTH SOUTH WEST
EAST CENTRAL ' EAST CENTRAL
150 150
— APPAREL GROUP - — FURNITURE AKD APPLIANCE GROUP —

100 iy 100
73 63
50 50

0 0

HORTH- NORTH . SOUTH’ WEST HORTH- HORTH - SOUTH WEST
EAST CENTRAL : i EAST CENTRAL

i
14957 annual retall sales estimate divided by preliminary civillan population estimate for July 1, 1957.
BUREAU OF THE CENSUS
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Table 1. ESTIMATED SALES OF ALL RETAIL STORES-~UNITED  STATES AND CENSUS REGIONS, BY KIND OF BUSINESS: 1957

Sales (Millions of dollars) Percent distribution by region
Kind of business United Census regions!
States | yortneast corth, South West Northeast |  North South Vest

United States, L1 T 200,002 52,989 60,421 52,061 34,531 27 30 26 17

Feod group..... B R T T 47,786 13,277 13,746 12,391 8,372 28 29 26 17
T 42,444 10,677 12,309 11,655 7,803 .25 29 28 18
Eling and drinking PlACES..uveeeesrnnsirnansssennsnnn... 14,785 4,833 4,486 2,865 2,601 33 30 v 18
General werchandise BrOUP - ttsenetsireetenasinssnsvnnansns 21,156 5,195 6,473 6,000 3,488 25 31 28 16
Apparel B e 12,279 4,286 3,201 3,214 1,578 35 26 26 13
Furniture and appliance BTOUDP st eventiniracanestcncaenns 10,586 2,978 3,034 2,678 1,896 28 29 25 18
Lumber, boitding, hardvare, farm equipment ETOUPsevarnsan 13,792 2,998 5,187 3,067 2,540 22 38 2 18
Automolive LR N 38,591 9,054 11,403 11,121 7,013 23 30 29 18
Gasoline service 2 L 15,070 2,760 5,301 4,151 2,858 18 35 28 19
Drug and proprietary L 0TS s s et tiitnisitinaenrnnrnananes 6,324 1,560 1,879 1,787 |- 1,100 25 30 28 17

1 por States comprising the Census regions see page 13.

2 Includes dala for grocery stores with and without fresh meat.
NOTE: Totals include kinds of business not shown separately.
Measures of sampling variability are provided on page 14,

Table 2. ESTIMATED SALES OF RETATL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETATL STORES--~UNITED STATES
AND CENSUS REGIONS, BY KIND -OF BUSINESS: 1957 AND 1956

(Millions of dollars)

Census regions!
United States
Northeast North Central South ) Yest
Kind .of business
Percent Percent Percent Percent Percent
» change . r change . change > change > change
1957 1956 1957 1957 1956 | 1957 1957 1956 | 1957 1957 1956 1957 1957 1956 | 1957
from from from from from
e 1956 1956 1956 1956 1956
United States, total®........eevuivennns, [41,002 39,755 +5 | 12,1481 11,584 +5 112,547 [11,909 a5 ho,715 10,153 +6 | 6,492 | 6,109 +6
FOOd ErOUB+vesussnrarrannesnnnnsns ceveess |18,221 | 16,636 +10 | 5,997 5,573 +8 15,293 | 4,840 +9 | 4,480 | 4,059 +10 | 2,451 | 2,164 +13
Grocery Stores? .uviiiiieeiiinnnnnenrnonnennns 17,377 | 15,894 +9 | 5,612] 5,213 +8 | 5,040 | 4,609 | 49 (4,361 | 3,958 +10 | 2,364 | 2,114 +12
Eating 2nd drinking places......... treseseniens 868 822 +6 386 369 +5 217 208 +4 184 168 +10 81 7 45
General merchandise ETOUDseavnenrantnnonanse, (13,001 12,805 +2 3,221 3,106 +4 [ 4,022 | 3,983 +1 13,535 | 3,440 +3 12,313 | 2,276 +2
Department stores, dry goods and general .
merchandise stores... “rrersereccsisiee.. | 8,961 | 8,784 +2 2,148 2,046 +5 2,705 | 2,693 0 12,353 | 2,301 +2 | 1,755 | 1,744 +1
Variety stores........ severacene | 2,666 | 2,619 +2 834 828 +1 766 754 +2 741 723 +2 325 314 +4
Apparel BrOUD. t s eeteeeteennasssnncnereronaanss 2,696 | 2,616 +3 887 872 +2 727 698 + 648 633 +2 434 413 +5
Men's, boys? ¢lothing, furnishings stores 229 215 +7 85 83 +2 62 58 +5 47 43 +9 35 31 +13
Women's apparel and accessory stores”.,,. 1,142 | 1,092 +5 318] - 303 +5 327 303 38 292 288 +1 204 198 +3
Women's ready-tosvear SLOTeS........... e 1,064 | 1,021 +4 289 278 +4 308 286 +8 268 264 +2 199 193 4
Shoe stores.‘.....................‘..‘....-.. 802 770 +4 276 270 +2 218 211 +3 176 ie7 +5 132 122 +8
Furniture and appliance BrOUP s rencanennnass 924 953 -3 280 274 +2 214 219 =2 277 304 -9 153 156 -2
Tire, battery, 8CCessory dealersSeereireennanen. 816 764 +7 138 128 +8 233 225 +4 343 316 +8 102 95 +7
Other retail Lo T P 3,254 | 3,142 + 944, 957 -1 950 862 +10 g22 800 +3 538 523 +3
Drug and proprietary stores 1,031 944 +9 147 140 +5 406 375 +8 289 263 +10 189 166 +14
Liquor stores....'...........-.....‘.......... 951 922 +3 331 315 +5 238 235 +2 238 230 +4 144 142 +1

r Revised. See explanation on page 12.

! For States comprising the Census Regions, see page 13.
2 Tneludes ma jor kind of business groups not shown separately.

? Includes data for grocery stores with ang without fresh meat.

* Includes data for women's ready-to-wear; other apparel, accessory,specialty stores; and furriers.
NOTE: Group totals inciude data for kinds of business not shown separately.
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%mémuau Tnventories

Merchandise inventories of all retail storesin the
United States, valued at cost, amounted to $22.3
pillidn on December 31, 1957, an increase of 6 per-
cent from December 31, 1956. Inventories on hand in
warehouses of large vretail multiunit organizations
at the end o 1957, amounting to $1.1 billion, showed
little change from the previous year's level.

Inventories in the automotive group increased $1.3

billion from year-end 1956 to a peak $4.3 billion.

Passenger car dealer inventories accounted for 17

percent of the dollar volume of retail inventories,

compared with 14 percent at year-end 1956.
Merchandise inventories in Group II stores (retail

stores of organizations operating 11 or more retail

of 4

stores) amounted +to $3.6 billion, an increase

percent from year-end 1956. Inventories of stores
in the general merchandise group accounted for 47

percent of the total Group II stores inventories.

$3.5 BILLION

AUTOMOTIVE GROUP

$u4.3 BILLION

20%

OTHER RETAIL STORES

LUMBER,

BUILDIRG,
HARDWARE,
FARM EQUIPHENT
GROUP

$3.2 BILLION

14z

DISTRIBUTION OF YEAR-END 1957 RETAIL STORE INVENTORIES
BY KIND OF BUSINESS GROUP

FOOD GROUP

$2.% BILLION

11%

GENERAL
MERCHANDISE- GROUP

$3.2 BILLION

1y

APPAREL GROUP

$2.7 BILLION

12%

FURN1TURE
AND

APPLIANCE

GROUP

$1.8 BILLION

8%

BUREAU OF THE CENSUS
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PERCENTAGE CHANGE IN YEAR END INVENTORIES
1957 FROM {956
ALL RETAIL STORES AND SELECTED KIND OF BUSINESS GROUPS
(Percent)

-10 0 +10 +20
ALL RETAIL STORES, TOTAL
AUTOMOTIVE GROUP
APPAREL GROUP
FOOD GROUP
LUMBER, BUILDING, HARDWARE, FARM

EQUIPMENT GROUP

GASOLINE SERVICE STATIONS
GENERAL MERCHANDISE GROUP
FURNITURE AND APPLIANCE GROUP
EATING AND DRINKING PLACES

~10 0 +10 +20

BUREAU OF THE CENSUS

Table 3.

MERCHANDISE INVENTORIES OF RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS:

DECEMBER 31, 1957 AND DECEMBER 31, 1956

Estimated volume for retail stores end warehouses of wultiunit organizations

(Millions of dollars)

Merchandise inventories , &t cost, December 31
12 rotats [Retail stores of organiszations operating Va of organizations
Kind of busi tre 2 4 or more operating 11 or more
nd of business stores retail 11 or more retail stores retail stores
stores i
i
Parcent . Percent . Percent

1957 change 1957 1957 1956 change 1957 1956 change
United States, total........ Srerreseseaseisetiieiernieinans | 22,335.0 146 4,463.4 | 3,557.5 | 3,417.4 +4 1,086.3] 1,059.5 +3
Food group... 2,378.5 144 706.2 614.1, 551.8 +11 475.1 457.1 +
2,205.2 +4 676.3 592.3 529.0 12 455.0 436.5 +4
Eating and drinking pleces,.....euu,.. earetarinaninraianen 412.6 -5 17.1 1.3(.8 1,4 =1 10.4 9.9 +5
General merchandige O e et nse bt settenenratirencinnsnnanens 3,240.8 4] 1,918.2 | 1,666.5 | 1,657.7 +1 193.8 183.3 6
partment stores end dry goods, general merchandise stores.... 2,154.5 ] 1,263.9 ] 1,048.1 | 1,058.2 =1 14644 14).1 +%
Department ‘stores. EN 1,554.7 n.a. 1,060.8 890.7 807.2 -2 128.2 122.1 +5
Variety stores...... “es Ve 616.3 +3 311,3 391.6 373.7 +5 46.5 41.3 +13
Mail order (department storve merchandi. 228.1 +1 * (%) *) - - - -
Apparel group... R 2,738.5 +6 559.4 423.5 399.3 +7 63.8 63.7 ¢}
Men's, boys! clo hing, furnishings stores 686.,7 +4 88.1 60.6 57.8 +5 10.9 13.5 -19
Women's ready-to-wear gtores..., 708.3 +3 137.4 104.6 101.9 +3 9.5 9.0 +6
Shoe 8LOTeS...iievss.n... PP 561.9 +10 208.8 155.6 5.6 +7 27.2 25.0 +9
=2 202.5 112.6 110.5 +2 55.5 50,4 +10
+1 (%) 37.6 33.6 +12 37.3 32.8 +14
-1 ) 36,5 33.3 +10 18.1 4.3 +27
-8 92.1 75.0 76.9 -2 18.2 17.6 +3
. ~7 91.0 T4.8 76.6 -2 18.1 17.4 +4
Lumber, building, hardware, farm equipment group. sreercnsceans | 3,196.4 +3 355.9 253.3 255,5 -1 49.4 49.4 0

Lunber yards, building materials dealers , paint, plumbing, electrical

EL van 1,428.6 +5 239.0 168.4 171.5 -2 1.4 1.0 +
Lunber ‘yards, build: materials dealers, 1,200.6 +7 194.6 133.2 139.7 -5 6.3 6.2 +2
Hardware stores........ . 824.0 -2 .5 61.0 64.0 =5 31.8 31,5 +1
Farm equipment dealsra, 943.8 + ) 23.9 20.0 +20 6.2 6.9 ~10
Automotive group..eeiviieriirinennnnn,. PP 4,340.5 +24 235.4 (%) {%) - 31,1 27.3 +14
Passenger car dealers, other automotive dealers, 3,984.5 426 3 (%) (%) - - - -
Passenger car dealers..:....... 3,773.9 +26 3 4 *) - - - -
Tire, vattery, accessory dealers. 356.0 +3 159.3 147.5 128.7 +15 31.1 27.3 +14
Gasoline service stations 672.1 +3 (&) ) (%) - 4.5 12,2 +19
QOther retail stores..... 3,547.1 ! +l- 430.0 t  293.6 271.4 +8 192.7 206.2 =7
1,024.9" +7: U6.4 | 124.3 110.4 +13 52.6 48.5 +8
490.9 +1. 100.1 ; 82,7 81.4 +2 81.2 103.7 ~22
Jewelry stores.... 482.0] +1] 47.2 I 32.7 25.5 +28 3.1 2.8 +11

n.a, Not Available, r. Revised

1 See page 12 regarding revisions in 1956 data.

3 Not shown because of high
Group totals include kinds of business not shown separately,
Meagures of sampling variability are provided on page 14.

2 Includes data for
# Withheld to avoid

grocery stores with and without fresh meat,
possible disclosure,.
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RATIO OF 1957 ANNUAL SALES TO YEAR—
END 1957 INVENTORIES!
ALL -RETAIL STORES AND SELECTED KINDS OF BUSINESS

K0P

0 5 1077 g% 20 25 30 3 10 5

ALL RETAIL STORES

GROCERY STORES

|

EATING AND DRIRKING
PLACES

WOMEN®S READY-TO~ .
WEAR STORES [

SHOE STORES

FURNITURE STORES . ALL STORES
N\ @rOUP 1L STORES

LUMBER YARDS, BUILD-
ING MATERIALS
DEALERS

HARDWARE STORES

PASSENGER CAR
DEALERS

TIRE, BATTERY,

ACCESSORY DEALERS D Y

GASOLINE SERVICE
STATIONS

DRUG STORES

JEWELRY STORES

0 5 10 15 20 25 0 35 - 40 45

1Inventorles,at cost value. Data based on establishments in business the full calendar year, except for
those Group IT establishments which ma: not have been In operation the entire year. Ratlos exclude ware-
house Inventories ot Group 1] stores.
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Sales - Inventony Ratios

Annual sales for all retail kinds of business com-
bined ﬁuring 1957 were 8.9 times the cost value of
inventories at year-end 1957, compared with a ratio
of 9.1 for 1956. The most striking change was noted
for the automotive group, which showed a decline in’
the ratio from 10.1 for 1956 to 8.3 for 1957. Slight
changes were experienced by most of the other kind-
of -business groups. Among individual kinds of busgi-
ness, the ratios of sales to inventoriesin 1957 range
from 2.7 for jewelry stores to 44.9 for meatarﬁifish
markets.

The ratio of anmual sales +to year-end inventories

for large multiunit organizations was 11.8 for 1957,

a slight change from the 11.5 ratio for 1956. Group
I1 stores for most kinds of business showed slight
changes in ratios for 1957 compared with 1956. Differ-
ent trends were noted among the three major kind-of-
business groups accounting for the largest dollar
volume of inventoriesdf large multiunit organizations,
-The ratio of annual sales to year-end inventories
declined from 30.1 in 1956 to 29.7 in 1957 for Group
IT food stores. A drop was also noted over this
period for the apparel group, from 6.4 to 6.2, .0n
the other hand, the ratio of anmual sales to year-

end inventories for the general merchandise group

1

rose from 7.6 in 1956 to 7.8 in 1957,

Table 4. SALES-INVENTORY RATIOS OF RETAIL STORES--UNITED STATES, BY KIND OF BUSINESS: 1957 AND 1956
All retail stores and stores of organizations operating 11 or more retail stores
Ratio of annual sales to year-end inventories of retail stores®

¢ 1957 ; 1956 1957 % 1956
i s Kind of business i
. Group%Il Group 1I Group” IT iGroup II
h ! . Totel stores? Total stores? Total stores Total stores?
United States, total....i.... tavecnanes cenes | 8.9 11.81 Toa 11.5 | Lumber, building, hardvare, farm equipment group.. 4.3 4.0 4.5 4
- Lumber yards, buillding materials dealers, paint, :

FOO BrOUP.esscssetnricnernennrossensnennsnee ereeen 20.6 29.7 1 720.1 30.1 plumbing, electrical StOTeS.ucvereessesenssen Jf 5.7 &l 5.8 FN
Grocery stores®..,veevs.n. eer 1 19.7 29.61 19.3 30.1 Lumber yards, building materials dealers . 5.6 3.7 5.8 3.
Meat markets, fish markets veef 44D n.a. bbe oty n.a. Hardware stores..... eresacssann Crernrarens 4 3.2 5.5 3.6 52

Eating and Arinking places:.......ei..... cerreenn | 3422 ma.| 31.6| n.a. Farm equipment dealers............. EERTEEE 3.3 *)] 3.4 ¢

General merchandise group..... Seeerienennaaas ceensil 6.8 1 - 7.8 6.5 7.6 .

Automotive ErouP.vsecesvacencaoass essnea essvasessd 8.3 5.9 10.1 6.
Department stores and dry goods, general Passenger car, other automotive dealers. . 8.5 (%) 10.6 (*
meDrchandlse e o1 trsviecananans ’;.3 2.5 6.9 g.? Passenger car dealers........ . 8.7 *)1] 10.9 G
epartment stores..... . W1 R 7.6 3 s e " B
Variety StOTes........ o e ] 5.9 6.9 6.0 7.1 Tire, battery, accessory dealers....... cesresnen 5.7 5.4 5.8 6.
Mall order houses (department store merchandise)| 6.2 *) 5.9 *) . :
GENETaL SLOTES .« v ernnennnsinsnnen, R verernn] 5.3 6.7 5.6 6.9 Gasoline service stationSe.s.e...... beerarrenaanes 23.0 4l.2| 22.1 40

ADPATel ErOUD..sseesoecasnranensnsnansons heee «| 46 6.2 %7 6.4 s
Men's, boys' clothing, furnishings stores. .| 3.4 401 3.5 4.2 Otgir r:::‘:llritg?::a'; . ';{c};‘éé Treers Z'g 1;'; Z'z 1; Z
Women's ready-to-wear StOreS....sev.... .| 6.6 10.1 6.4 10.0 ue Prop: 4 o N & . i

; o Drug StoreScesccececness J 6.5 (*) 6.4 {*)
Family clothing stores......... ol 4.8 5.4 4.9 5.9 Liquor stores 8.8 13.1 8.5 12.7
Shoe stores..... tesateaas cesenas reaaeans . o | 37 5.2 3.9 5.3 Jewelry stores..... . | 2.9 a6 2.6 2.9
Furniture and appliance ETOUDvesertreenansas 5.7 8.9 5.8 9.1 Feed, farm and garden supply stores. J12.7 15.8 ] 12.4 14.4
Furniture, home furnishings. stores. 5.3 12.4 R 13.2 Cigar stores..... Ji2.2 4.7 12.0 15.
Furniture stores...... cescaas ceee 5.0 7.3 5.1 7.7 Floristsesenesaness 18.0 -1 20.7 -
Household appliance, radio stores.. 6.5 6.8; 6.8 7.0 i Fuel and ice dealers..,.. . 17.0 17.6 ] 13.7 17.0
Household appliance dealers........ 6.6 6.7 | 6.9 6.9 ] Book and stationery stores.. 6.0 48,4 6.5 45.4
T Revised. n.a. Not available.

Based only on those firms in business the full calendar year.

2 Stores of organizations operating 11 or more retail stores.
? Includes data for grocery stores with and without fresh meat.

4 Withheld to avoid possible disclosure.

NOTE: Group ratios include data for kinds of business not shown separately.
All Group II stores ratics for 1956 are based on revised data.

Warehouse inventories are excluded, Data for 1956 revised.
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Hecounts

Credit sales balances due retail stores from cus-
tomers totaled $11.9 billion on December 31, 1957.
This figure represented a 4 percent increase over
total balances due on the same date a year ago, Of
the total accounts receivable, $7.1 billion (605)
were balances due from charge accounts, those for
which full payment was scheduled +o be made in 30
days or at the end of the normal billing period.
About $4.8 billion (40%) were balanees due from in-
stallment accounts, those for which full payment was
scheduled +to be made in two or more parts. These
proportions were virtually unchanged from 1956.

Stores in three of the ma jor kind-of-business groups,
general merchandise, furniture and appliance, and
lumber, building material, hardware, farm equipment,
together accounted for 56 percent of all credit sales
balances due retail stores at the end of 1957. The

Rececualble

general merchandise group accounted for the largest
single receivables balance with $2.5 billion, 21 per-
cent of the total, followed by the furniture and
appliance ard lumber, building, hardware, farm equip-
ment groups with $2.36nd$1.8'billions, respectively.

Approximately $2.7 billion of total receivables
due were accounted for by stores of organizations
operating 11 or more retail stores. This amount rep-
resented an increase of 5 percent from the total re-
ported by these stores for the same period a year
ago. The general merchandise group comprised about
$1.4 billion, 52 percent of the 11 or more stores
total receivables data. For specific kinds of busi-
ness, department stores had the largest receivables
balances in both the all stores +total, with $2.0
billion (17%), and in the 11 or more stores total,
with $1.1 billion (41%).

TOTAL ACCOUNTS RECEIVABLE AT YEAR-END (957
ALL RETAIL STORES AND MAJOR KIND OF BOSINESS GROUPS
Percent Change From Year-End 1956 Amount Due Retall Stores, Year-End 1957
Cpi1lions of Dollars’]
~5% o +5% +10%  +15% 0 0.5 1.0 1.5 2.0 2.5 3.0
ALL STORES
GENERAL MERCHANDISE GROUP
* FURNITURE AND APPLIANCE GROUP
LUMBER, BUILDING, HARDWARE,
FARM EQUIPMENT GROUP
AUTOMOTI VE GROUP
APPAREL GROUP
3 ’ FOOD GROUP
-5% 0 +5% +10% +15% 0 0.5 1.0 1.5 2.0 2.5 3.0
% No change. BUREAU OF THE CENSUS
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Table 5. ACCOUNTS RECEIVABLE OF RETAIL STORES--UNITED STATES, BY KIND OF BUSINESS: DECEMBER 31 5 1957 AND DECEMBER 31, 1956
Estimeted volume for all retail stores and for stores of organizations operating 11 or more retail siores

(Millions of dollars)

All retail stores Group II retail stores!
Percent Percent

Kind of business Dec. 31, Dec. 31, change Dec. 31, Dge. 31, change

1957 1956 1957 1957 1956 1957

from from

1956 1956
United States, 10taleevserersrssorstsennnnaseassssrensonnnnnnnas . 11,941.9 T11,492.2 +4 2,695.1 2,560.7 45
Food Eroup...... 445.9 T441.3 +1 42.0 38.7 48
Grocery stores.. D 365.1 352.1 +4 21.1 18.3 +16
Eating and drinking PLBCESt s amastesccnstnrenissaresassoreccnnnrensonornnnsonnse 56.1 49.8 +13 13.2 11.6 +14
General MErChANAISe EIOUD.«eessessernesaecasessaossasnesnsensssnnosossen 2,540.6 2,339.6 +9 1,428.0 1,330.6 +7
Department stores, dry goods and general merchandise stores. ., 2,128.1 1,898.2 +12 1,108.4 1,012.9 +9
Department SHOTeSececiorosnssesrencinronosnsonnonnnnesns aeeensae 2,005.0 n.a. - 1,091,.1 9942.6 +10
Mail order {(department store merchandiSe)...e..eeeoo..os. Ceresersetscenaennen 307.4 307.3 o |- ) (%) -
APDBYEL ETOUDP: ceetaraesnsssntresantsocnusonnasnnnes ermecsassens 982.2 879.2 +12 165.7 156.0 +6
Men's, boys' clothing, furnishings stores saens .. canne 205.1 178.7 +15 26.1 24.8 +5
Women's ready-to-wear BT e e et snriasnretsntonscossnancssassnnsosrosssnonnnnens 433.0 395.8 +9 66.6 61.9 +8
Furniture and appliance EIoUPssssessescseseencsorsnsosens ersesenian 2,339.7 2,327.7 0 386.7 402.1 —4
Furniture, home furnishings stores.. 1,769.9 1,735.6 +2 184.0 180.7 +2
Furniture storeS.vececsseensvessns 1,583.2 1,562.9 +1 161.3 155.2: +4
Household appliance, radio stores.. .o ae .o . 569.8 592.1 b 202.7 22155 -9
Household appliance QBBLETS s s ttarntsnsosstosncsaananscsonannnnsrneanessone 498.3 504.9 | -1 ) {?) -
Lumber, building, hardware, farm equipment ETOUDessessonssssnnancssnnsassascassons 1,793.3 1,724.1 +e 166.1 164.9 +1
Lumber yards, bunilding materials dealers, paint, plumbing, electrical stores.... 1,184.7 1,166.5 +2 115.4 116.6 -1
HATAWATE SH0T@S s ettt et neeuesinnenrinesssensesserecesssssannenensononsesosnnns 251.3 258.6 -3 44 42.3 +5
AULOMOBIVE ETOUD e s e tsenssasrrrenssseunesneneanseseeeresssnseasnnnsonnnesorsnsnnsn 1,513.7 1,492.1 +2 (%) (z) -
Passenger car dealers,.other automotive .dealers. 1,143.8 1,129.8 +1 (%) {3} -
1,091.8 1,081.3 +1 (?) () -
Tire, battery, accessory dealers... 369.9 362.3 +2 212.9 212.0 0
409.7 380.9 +8 *) *) -
Other retail BHOTE et ereretsotenansssosinnsusoecananassnrnanas 1,860.7 1,857.5 +2 262.7 229.7 +14
Drug and proprietary storeS...eeeesesersoes.s aveencaevens - 12044 101.7 +18 3.7 3.3 +12

r Revised. See explanation on page 12, | n.a. Not available.

1 Stores of organizations eperating 11 or more retail stores.
2 Withheld to avoid possible disclosure.
Measures of sampling variability are provided on page 14.

Table 6. ACGCOUNTS HECEIVABLE OF RETATL STOHES » BY CHARGE AND INSTALLMENT ACCOUNTS~-UNITED STATES »
BY KIND OF BUSINESS GROUP: DECEMBER 31, 1957 AND DECEMBER 31, 1956

Estimated volume for all retail stores and for stores of organizations operating 11 or move retail stores

(Millions of dollars)

Total Charge accounts Installment accounts

Kind of bust Percent Percent Percent

+nd of business Dec. 31, |Dec, 31, | “PANEE | poe, 31,| pec, 31,|change |pee. 31, | poe. 31, |change

1957 1956 1957 1957 1956 1957 1957 1956 | 1957

from from from

1956 1956 1956

ALL RETAIL STORES
United States, Botallueisneeiiniinnirsteeneinneiinersssernnennresnnrsss 11,941.9 |F11,492.2 +4 | 7,100.3 [76,796.4 +4 | 4,841.6 | T4,695.8 +3
FOOD BrOUR s see tauaesesetstentretrinietesererecrnesvesesasennnssnnnnns . 45.91 Taz1.3 +1 42850 Tazp2 | 0 a2 7.4 Tisa =9
Eating and drinking places . . 56.1 49.8 +13 56.1 49.8 +13 - - -
CGeneral merchAndiSe ErOUD:..ueieserseeeseseiserorsnnnnns .| 2,540.6] 2,339.6 +9 | 1,077.21 1,010.4 +7 | 1,463.4 | 1,320.2 . +10
Department stores, dry goods and general merchandise siores o 2,128.1) 1,898.2 +12 | 1,004.1 923.9 +9 | 1,124.0 974.3 +15
Appaz:el BrOUD s eeeotennnsachuinsransssenananas . 982.2 879.2 +12 766.7 702.1 9 215.5 177.1 +22
Furniture :?nd_appliance BrOUDsesresvarssnanns -} 2,339.7| 2,327.7 (¢} 765.2 773.0 -1 | 1,574.5 ) 1,554.7 +1
Lumber, building, hardware, farm equipment group o 1,793.3] 1,724.1 +4 | 1,535.2] 1,501.0 +2 2 (? -
Automotive BTOUDecionresansrsarneanesances < 1,513.7{ 1,492.1 +2 758.3 719.0 +6 755.4 T73.1 -2
Other retail StOreS.seseccesiveecnsennss eeresssrecansees | 1,860.7] 1,857.5 0 1 1,314.0] 1,254.7 +5 546.7 602.8 -9
RETATL STORES OF ORGANIZATIONS OPERATING
11 OR MORE STORES

United States, H0tallueriuieuiesiaeresiiiarnensstensrensnennnnrnennses 2,695.1| ¥2,560.7 +5 810.9{ T7o5.8 +2 11,8841 |T1,764.9 7
Food group... R R R L P SN 42.0 38.7 +8 31.4 29.2 +8 10.6 9.5 +11
Eating and drinking places.sessnsseennns 13.2 11.6 +14 13.2 11.6 +14 - - -
General merchandiSe ErOUD..seeerveseasssrunn.non.s cesernean 1,428.0} 1,330.6 +7 360.8 358.8 +1 { 1,067.2 971.8 +10
Department stores, dry goods and general merchandise stores. 1,108.4] 1,012.9 +9 354,1 352.0 +1 75%.3 660.9 +14
ADPATEL ETOUD+«ervunssrnnesncasasaenns 165.7 156.0 +6 92.0 86.5 +6 73.7 69.5 +6
Furniture a?nd~app1:{ance BrOUPe s svvsnranssns 386.7 402.1 4 63.4 62.1 +2 323.3 340.0 -3
Lumber, bufldmg » hardvare, 166.1 164.9 +1 ~125.6 126.8 ~1 40.5 38.1 +6
Other retail SLOreS.:....... 262.7 229.7 +14 7.9 66.4 +2 194.8 163.3 +19

T Revised. See explanation on page 12,

: Ineludes data for kind of business groups not shown separately.
Not shown because of high sampling variability.

Measures of sampling variability are provided on page 14.



Page 12

Sample Design and Reliability of The Data

Sample design

The sample used for the Annual Retall Trade Report
is essentially the same probability sample used by
the Bureau of the Census to produce monthly estimates
of sales of retail stores which are published in the
Monthly Retail Trade Report. The 1957 annual sample
consists of the following components:

A. All large organizations--organizations which,
in the 1954 Census of Business, were reported as
operating 11 or more retail stores in the United
States, regerdless of location. Stores of these
firms are referred to as Group II estaeblishments.

B. Allother retail stores--storesof organizations
operating 1 to 10 retail stores in 1954, also re-
ferred to &as Group I stores, are represented by
establishments located in 230 Census Sample Areas®.
These Census Sample Areas generally consist of
combinations of two or three counties and. were
chosen randomly (with known probability of selec-
tion), one from each of 230 primary strata. Within
these 230 Census Sample Areas, the sample consists
of:

1. "Large" Group I stores, those stores whose
annual sales in 1954 exceeded a designated amount
varying by kind of business and Census Sample
Area. All of the Group I "large" stores are in-
cluded in the Bureau's monthly sales survey as
well as the annual survey.

2. Group I stores vther than the "large" stores
described in 1 above ("small" stores. and new
stores regardless of size) are represented by
stores located in a subsample of land segments
within the Census Sample Areas. These land seg-
ments were selected with known probability and
designated in 12 panels so that, in general, a
different group of land segments is persomally
enumerated each month of the year for purposes
of the monthly vreport. The stores located in 3
of these panels (the November, December and Jan-
uary panels) were included in the Annual Survey.
In addition, "Special area segment stores (those
having 1954 sales exceeding criteria ranging from
$150, 000 to $300,000 depending on kind of business)
were included in the Annual Survey regardless of
whichof the 12 panels they originally fell into.
(These stores are also reported each month for
the Monthly Retail Trade Report.)

APPROXIMATE NUMBER OF RETAIL STORES IN THE
1957 ANNUAL RETAIL TRADE SAMPIE

Group I stores

Group II
Total stcges "large" "Special® area| "Small"
stores segment stores stores
121,000 86,000 6,000 6,000 23,000

Sample revision

The monthly retail trade sample was revised effec-
tive with data for the month of April 1957. Con-
sequently, the 1957 Annual Retail Trade sample, which
is based on the monthly sample, differs from the
sample used in prior annual surveys.

) discussion of the

Major elements of the revision consisted of (&) the
removal of milk dealers which pasteurize or bottle,
from retall trade, in accordance with the changes in
classification made in the Standard Industrial Clas-
sification System; (b) a change in +the previous
classification of certain stores to "department
stores,”" in accordance with findings of the 1954
Census of Business; (c) the change in the Group II
definition from organizations with 11 or more retail
stores in 1948 to those with 11 or more retail stores
in 1954 and; (d) the addition of certain large stores
to the sample on the basis of information aderived
from the 1954 Census of Business. (For a complete
sample . revision, refer to the
Monthly Retail Trade Report for January 1958 or sub-
gequent months.)

Except as indicated below for milk dealers, United
States estimates for years prior to 1957, for all
retail stores and for each kind of business have not
been revised, nor is it planned to revise them since
the sample change does not provide additional in-
formation for any previous period which would improve
the totals already published. However, the 1956 es-
timates of inventories and accounts receivable have
been revised to reflect the change in classification
removing milk dealers, which pasteurize or bottle,
from retail trade. These revisions, which affect the
food group and the total for all retail stores, are
shovn in the table below:

Revised 1956 estimates
(Millions of dollars)
Item
A1l retail Food
stores ood group
Table 2 - Merchandise Inventories..... 21,166 2,286
Table 4 - Accounts Receivable, total.. 11,492 441
Charge 8CCOUNES.cesascecncsssnrennns 6,796 422
Installment accountSecciisnicancaass 4,696 19

The reclassification of certain stores to "depart-
ment stores," in large measure, stores previously in-
cluded in the "dry goods and general merchandise"
category, significantly affected the comparability
of the estimates with those for prior years. Con-
sequently, separate figures for department stores and
dry goods sand general merchandise stores are not
available for 1956 and previous years ona basis com-
parable to 1957. Bowever, statistics for these two
groups of stores combined provide reasonably consist-
ent estimates, based on both the old and new methods
of classification, and are therefore shown in this
report for both 1957 and 1956. Separate figures on
end-of-year inventories and accounts receivable can
also be shown for department stores for 1957. Since
the sample revision occurred in April 1957, however,
department store sales <figures are not available on
a comparable basis for the entire year.

As indicated sbove, the definition of Group II firme
wes changed in April 1957 from organizationms with 11
or more retail stores in 1948 to those with 11 or

1 Group I stores with sales of $5 million or more in 1954 are an exception, such establishments being

included in ‘the sample, regardless of loecation.



more retail 'stores in 1954. However, revised 1956
estimates for Group II organizations have been pre-
pered based on 1956 data reported on the 1957 report
forms for these organizations and are published in
this report. Revised 1956 inventory data for organ-
izations operating 4 or more retail stores are not
available on a basis comparable with the 1957 figures
shown in Table 2 of this report, nor should the 1957
inventory data for those stores be compared with
those published in previous annual reports.

Because of the panel revision in April 1957 it wvas
necessary to compute 1957 regional sales of Group I
stores on a different basis than for 1956. Therefore,
the regional sales estimates for all retail stores
(Group I and Group II stores combined) shown in this
report for 1957 are not comparable with data for
prior years. Also, for these reasons, estimetes for
regional sales of all retail stores in 1957 are shown
in less detail than for Group II stores alone.

Reliability of the data

Because the estimates obtained are based o a sample,.
exact agreement is not expected with the results that
would be obtained from a complete Census of retail
stores in which the same enumeration procedure is
used. However, hecause every retail store in the
United States has had a chance of being selected for
the sample, and because the probablility of selection
for each store in the sample is known, it is possible
to approximate the sempling variability of the esti-
mates made from the sample.

Approximate measures of the differences which may
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exist because of sampling for the 1957 estimates of
regional sales, merchandise inventories, and accounts
receivables are shown in Tables 7, 8 and 9 on page 1k
of this report. The sampling variabilities in Tables
T and 9 refer only to the 1957 estimates for all re-
tail stores in Tables 1 and 4. Sampling veriabilities
of the inventory estimates for all retail stores and
for stores of organizations operating 4 or more re-
tail stores are presented in Table 8. Measures of
sampling veriability for sales-inventory ratios of
retail stores have not been computed, but, in general,
are expected to be less than those for merchandise
inventory dollar volume estimates.

The measures of sampling variability shown are at
the one sigma level. At this level, the chances are
two out of three that the 1957 amounts estimated
in this survey would differ from the results of a
complete Census using the same enumeration procedure,
by less than the percentage shown. Although certain
data not expressly shown in this publication may be
derived by subtraction, it should be pointed out they
are subject to higher sampling variabilities and

, 8hould not be used in making comparisons.

Measures of sampling variability shown in this re-
port do not include biases which might arise from
differences of response or nonreporting. However,
the nonreporting bias is probably small since less
than 5 percent of the total merchandige inventories
and accounts receivable estimates have been imputed
because of nonresponse. The sales data are based on
monthly estimates which have a nonresponse of about
10 percent on the average. ’

CENSUS REGIONS
NORTHEAST REGION NORTH CENTRAL REGION SOUTH REGION VEST REGION
Hew England Division East North Central Div. South Atlantic Division Mountain Division
Maine Chio Delaware Montana
New Hampshire Indiana Maryland Tdaho
Vermont Illinois District of Columbia Wyoming
Massachusettis Michigan Virginfa Colorado
Rhode Island Wisconsin West Virginia Rew Mexico
Connecticut North Carolina Arizona
West North Central Div. South Carolina Utah
Middle Atlantic Division Minnesota Georgla Nevada
New York Towa Florida
New Jersey Missouri Pacific Division
Pennsylvania North Dakota East South Central Diy, Washington
South Dakota Kentucky Oregon
Nebraska Teanessee California
Kansas Alabama
Mississippi
¥est South Central Div,
Arkansas
Louisiana
Oklahoma
Texas
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Table 7. SAMPLING VARIABILITY FOR DOLLAR VOLUME SALES ESTIMATES .OF ALL RETAIL STORES*

Sampling variability (percent) Sampling variability (percent)
Kind of business

United |North Horth Kind of business
e jorth-~ jor United | North- | North
‘States | east |Centray| SOUER | West States [ east |Central| SOWE | West
ALL RETATI STORES ALL RETATL STORES--Continued
United States, totaleeveieivrcnranaess 1 2 1 2 2 [[Furniture and appliance grouPessssseccsees 3 5 4 6 7
Food groups.... . ervessanadl 1 1 2 2 4 {lLumber, building, hardware, farm equipment
GroceTy StOreBesvecrsiorissrovesonsonacas 1 1 2 2 4 | BrOUD.vaeeatesncivacasarasascreraannsvane 3 5 4 5 8
Eating and drinking placeS.esecessecasceses 3 7 4 6 5 jAutomotive EroUPsevescscnesstrtcvecrcrnens 2 5 4 4 6
General merchandise grouPeesssccssseecsnses 1 2 1 3 3 [[Gasoline service stationSeeeccarssssrensen 2 4 4 4 4
ADDATE) EYOUDeccesesacnsrsnsosrsansnennnnas 2 5 4 4 6 iDrug and proprietary shores.ccesacenrenes 2 4 4 4 7
* See footnote at end of Table S.
) Table 8. SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF RETATI STORES#
Sampling variability Sampling variability
(percent) {percent)
4 or more 4 or more
A1l retail stores | retail All retail stores | retail
Kind of business stores Kind of business gtores .
Doliar |[Year-to- | Dollar Dollar | Year-to- | Dollar
volume year volume volume year volume
lestimate | change |estimate estimate | change |estimate
United States, 10t8lecevencconcscncsssnsences 1 1 1 [Furniture and appliance group--Conmtinued
Household appliance, radic storeS...cesecssess 5 4 3
Food group... v 2 2 2 Household appliance dealerS.cecessscarsnacsncasas 6 4 3
Grocery BLoreSecsaesssescesvsesraasascacasensensnns 2 2 2
Lumber, building, hardware, farm equipment group..... 3 2 5
Eating and drinking placeS..ceecersncrsesnonanonnss 5 7 4 Lumber yards, building materials dealers, paint,
plumbing, €lectrical SHOTeSecscicnctocecrenneanens 4 3 6
General merchandiSe EroUpP..ssceessresesesssasacsans 3 3 1 Iamber yards, building materials dealers.. . 5 4 7
Department stores, dry goods and general merchan- Hardware StOreS.eceserresversservnesaesns aee 5 3 7
dise S1OreS..usseraneecssonsnsennninncns 2 - 2 Farm equipment dealers.ecssecensees 8 3 -
Department stores..ssuses . . 2 - 2
Variety stores.... P as . 3 2. 2 [[Automotive EroUDsscesescrcenesrnscenssivassansssnnes 3 2 5
Mail order (department store merchandise)........ "] - - Passenger .car dealers, other automotive dealers... 3 3 -
Pagsenger Car GealerS.scccacsssscsvosirnsee 3 3 -
Apparel groUD.cvaeveesscastesssacresnorssasansasans 3 2 3 Tire, battery, accessory dealers..... 5 3 3
Men's, boys' elothing, furnishings stores........ 6 3 8
Vomen's ready-to-wear StoreS.....oc-ieesces . 5 3 3 JjGasoline gervice stationS.eivesversnccsesccacsavonsn 4 2 -
SHOE SLOrESeseserstesisasniomnesesonsoonsvenarssns 6 4 6
Other retail StoreS.ucescceccssacrionsns 2 2 4
Furniture and appliance group.. 4 2 9 Drug and proprietary stores 4 2 4
Furniture, home furnishings stores. 5 3 - Liguor stores.cscescesss 5 2 6
Furniture StOreS.ecciceceoviesecsessossaneacnes 5 3 - JeWelry BLOTeS.vesserscnnoscoscscnsaesnssnnsnnenss 7 3 8
# See footnote at end of Table 9,
Table 9.-~SAMPLING VARIABILITY FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES*
Sampling variability Sampling variability
(percent {percent)
Kind of business Dollar volume estimates Year-to-year change Kind of business Dollar volume estimates Year-to-year .change
Charge |Install- Chdrge }Install- Charge {Install- Charge |Install-
Total accounts| ments Total accounts{ ments Total accounts| ments Total | coount: ments
United States, total.... 2 2 2 1 1 2 | Purniture ,appliance grp.—Con.
Hougehold appliance,
FOOd IOUDseesasesrerssrsnocsns 4 4 10 4 4 5 radio SHOreSisesessarovens 5 - - 4 - -
Grocery storeS.iceecescssses 4 - - 3 - - Household appliance dirs. 6 - - 4 - -
Eating, drinking places....... 13 13 - 10 10 - { Lumber, bldg., hdwe, fdrm
equipment groupsesassas . 4 4 - 4 k] -
General merchandise group..... 2 3 2 2 2 2 Lumber yards, bldg. matls.
Dept. stores, dry goods, dealers, paint, plumbing,
general merchandise stores 2 4 4 n.a. n.a. n.a. electrical storeSeeccesess 5 - - 4 - -
Departinent SHOTeS..cesssas 2 2 4 * - - - Hardware SHOI€S.eeevsacenss 7 - - 4 - -
Mail order (department X
store merchandise)......... 0 - - 0 - ~ § Automotive grouPsescssessnves 4 3 7 4 3 7
Passenger car dealers,
Apparel EroUDessescessccsanens 5 5 9 4 4 7 other automotive dealers.. 5 - - 5 - -
Men's, boys' clothing, Passenger car dealers.... 5 - - 5 - -
furnishings stores...vees.. 9 - - 6 - - Tire, battery, accessory
Women's ready-to-wear siores 6 - - 5 - - dealerSescancsnscsnnnscnas 5 - - 4 - -
Furniture, appliance group...: 4 5 5 4 4 { Gasoline service stations.... 5 - - 3 - -
Furniture, home furnishings
SEOreSescsassnvansnneanasan 5 - - 4 - ~ | Other retail storeSeseceess.. 4 4 4 1 N8 n.a.
Furniture stores.......... [ - - 4 - - Prug, proprietary stores... 8 - - 6 - -

* Data on retail stores of organizations operating 11 or more stores are not based on a sample and are therefore not subject to sampling varisbility.
n.a. Not available.
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Erplanation of Terme

Retail trade

Includes those establishments primarily engaged in
selling merchandise for persomal, household, or farm
consumption.

Some of the important characteristics of retail
trade establishments are: The establishment is a
recognizable place of business and is engaged in
activities to attract the general public to buy; the
establishment buys or receives merchandise as well
&s sells; the establishment renders servicesar proc-
esses only incidental or subordinate to selling; the
establishment is considered retail by the trade. Not
all of +these characteristics need be present, and
some are modified by +trade practice. Excluded from
retail trade are peddlers and itinerant vendors with-
out an established place of business. Also excluded
are places of business operated by institutions and
open only to their own members or personnel, such as
restaurants and bars operated y country clubs, school
cafeterias, cafeterias operated by industrial plants
for their employees, and establishments operated by
agencies of the Federal Governmenton military posts,
at hospitals, etec.

Retail stores

Separate places of business primarily engaged in
selling merchandise at retail.

In addition to those kinds of business readily rec-~
ognizable as retail stores, such as grocery stores
and drug stores,the term retail stores also includes
eating and drinking places, gasoline service stations,
lumber yards, coal yards, mail-order houses, estab-
lishments from which direct selling (house-to—house)
is conducted, and establishments which sell merchan~
dise through coin-operated vending machines. Stores
with annual sales less than $500 during the year 1957
were excluded from the tabulations for this report.,

Warehouses of firms operating 11 ormare retail stores

" tures, furnishings, equipment, and

Warehouses which maintain a supply of merchandise
primarily intended for distribution to retail stores
within the organization.

Sales

Total receipts from customers duringthe year after
deduction of refunds and allowances for merchandise
returned by customers. Recelipts from repairs and
from other services to customers, sales for resale,
and sales taxes and excise taxes are included in the
sales data.

The sales figures represent total sales and receipts
of all establishments primarily engaged in retail
trade. They do not include sales at retail by manu-
facturers, wholesalers, service establishments, and
other businesses whose primary activity is other
than retail trade.

Merchandige inventories '

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories in
warehousesof firms operating 1lar more retail stores
are treated separately.

Merchandise inventories exclude the value of fix-
supplies used in
storeand warehouse operationsand not held for resale.
Inventories were reported as of the close of +the
calendar years, exceptfor some businesses which used
a fiscal year rather than the calendar year for ac-
counting purposes., Data so reported have been accepted
and included in the tabulations without ad justment.

Sales-inventory ratio

The relationship of anmial sales +o December 31
inventories, derived by dividing annual sales by the
cost value of year-end inventories.

This sales-inventory ratio is based on data for
those stores in operation throughout the full year
only, except for +the ratios for organizations with
11 @ more stores which are derived from annual sales
figures containing sales of some stores not in oper-
ation the full year. Ratios for organizations with
11 or more stores are based on store inventories
only and do not include warehouse inventories.,

Accounts receivable

Balances of credit sales due retail stores from
customers,

They are shown as receivables outstanding as of
the end of +the year. Receivables against which the
firm may have borrowed are included. However, credit
paper discounted or sold o otherg and accounts ac-—
tually charged off as bad debts ave excluded. Con-
sumer credit paper held by financial institutions
and collection agencies is not included.

Charge account receivables——

Receivables outstanding for which full payment
was scheduled to be madeat the endof the customary
billing period.

Installment account receivables—-

Receivables outstanding for which payment was
scheduled to be paid in two or more parts.,
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